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A big part of developing your brand is 
defining your voice. You may be wondering what we 
mean by “voice.” Your brand voice is what makes your 
brand unique and authentic. When you post on social 
media or interact with clients, how will your brand be 
received? 

“
Brand is the sum total of how someone 
perceives a particular organization. 
Branding is about shaping a perception.
-Ashley Fiedlein

Consistency is key when it comes to 
brand identity and your brand’s voice is no 
exception. Having an understanding of your 
brand’s services, mission and values can help 
pave the way for how your brand can be 
conveyed to your audience. A firm under-
standing of this voice, across your team, can 
go a long way! WHAT is the message of your 
brand, HOW will you get that message across 
and WHO will be receiving the message?

What brand voices do you admire and 
aspire to be like?

Why do your customers choose your 
brand over others?

What do your customers like about 
you?

Why does your company exist?

What do you want to be known for?

What is your brand personality? 
(fun, quirky, nerdy, sophisticated, etc.) 

Brand Voice 
Questionnaire



Defining a brand by a 
simple slogan or catch 
phrase can be effective, 
but what message is 
the audience receiving? 
You want to captivate

Does your brand need 
marketing consulting 

services?

Let’s Chat!

What is Your 
Message?
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your target market with information that is appealing and valu-
able. Messaging can be presented through words, spoken and 
written, as well as design. Here are some great ways to stream-
line the message that your brand is presenting.

I want my brand to make people feel 
______________________

If  my brand were a famous person, it 
would sound like

______________________

Here are a few words that come to 
mind when people see my brand 

_______    _______    _______

Audience 
Personas
The big question is: WHO is the 
person that will be consuming your 
content? Truth is, your brand won’t 
appeal to everyone. It is easy to get 
in the notion that the people your 
brand reaches, the more success 
you’ll have. 

The real trick is to reach the RIGHT people. 

Even an audience of 1 million people may only contain 100 
who would be interested in your brand. That’s where build-
ing personas becomes a valuable tactic! Segmenting your 
audience and pinpointing specific attributes of an individual 
who would benefit from your brand is an effective way to 
target the RIGHT people. 

Age
Interests
Career
Family 
Values

Geographic Location
Places they spend their time
How much time they have
Services they could benefit from
Social media they utilize

Here are some elements to consider when 
building a persona:

Check out the brand identity guide in our free resource library for more helpful tips for your brand!


